
Arooj Arshad 
Vice Principal 
Dar-e-Arqam School Foundation 
Bahria Town, Rawalpindi Education: 

Fatima Jinnah Women University, RWP (2007) 

MSC 
(Print Media, Telecommunication, Electronic Media) 

Profile: Post graduate collage for women Satellite, 
RWP (2004) Name: Arooj Arshad 

Date of birth: 04,May 1983 
Nationality:Pakistani 

BSC 
(Physics, Mathematics and Statistics) 

Marital status: Married 
Religion: Islam 
CNIC: 61101-4493305-8 
Gender: Female 

PAF Inter collage Chaklala, RWP 
ICS 
(Physics, Mathematics and Computer) 

(2000) 

Languages: URDU, PUNJABI (Native), ENGLISH 

(Fluent) 

Federal School for Girls Humak, ISB (1998)
SSC 
(Physics, Biology and Chemistry) 

Contact: 
Allama Iqbal Open University, ISB 
BSED 
(Physics and Mathematics) 

(2011) 

(2017) 

H.No.514, St.No.26, Sector-F 
Defence Villas Phase 8, Bahria Town, 
Rawalpindi 

Allama Iqbal Open University, ISB 
PGD(HRM) 

03342227726 , 
03336919962 

(Human resources and managment) 

Dissertation: 
Experience: 

Application of GIS/Arc View to Portray the 

Spatial Distribution of Mobile Dar e Arqam School Bahria Campus 
(March 2014 Onward)Telecommunication Towers and Quantifying 

the Effect of RF/SMRF on Human 
Vice Principal 

Dar e Arqam School Humak Campus 
(Aug 2011 to March 2014)Academic Projects: 

Vice Principal 
Detailed research project on 
Convergence of technologies. 
Detailed research project on the 
information flow of Australia. 
Impact of Indian movies on the Pakistani 
audiences. 

The Scholar School System 
(March 2010 to May 2011) 

Teacher (Science, Math and Pak Study) 

Designed front and back page of 
English newspaper. Awards: 
Designed calendar using tools of Adobe 
Photoshop. 

Designed advertising campaign for 
Pakistan post by designing promotional 
products on coral draw 

Effort Recognition and Employee of the 
year Award 
On Annual day in Dar e Arqam School Bahria 
March 2016, March 2018 and February 2020 

Designed wedding cards, postage 
stamps on coral draw software. 
Learning to be male and female: gender 
specific internalization. 
Research on advertising and 
consumption of tobacco in Pakistan 


