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Professional Summary

Dr. Imran Bashir Dar expertise is rooted in 20 years of corporate exposure, complemented by 14 years of post-MPhil university teaching and training, including 4 years to PhD scholars. His services encompass various facets of organisational development, talent acquisition, leadership development, and performance management. He has led multiple strategic committees, developed 27 indigenous policies for NBEAC accreditation, created the Charter and SOPs for the Professional Development Centre (PDC) at Foundation University Islamabad, and serves as Committee Chairperson for Strategic HR Direction. A Master Trainer in Marketing, HRM, and Corporate Social Responsibility, and Lead Trainer for Management 360 and Industry 4.0, his training portfolio spans corporate capacity building, leadership, digital transformation, SDGs, branding, knowledge management, and integrated management. 
He holds MBA and MPhil from Karlstad University's AACSB-accredited business school in Sweden, where he interacted with scholars from over 97 countries. The Advanced Professional Skills (FEAD22) course recommendations provided as being curriculum committee member were accepted by Karlstad University Board. His international exposure includes six countries (Sweden, Finland, Norway, KSA, Thailand), education across Pakistan, KSA, and Sweden, and work experience in Pakistan, Sweden, and Thailand. Conducted about 100+ trainings in the last 20 years. Conducted Digital Skills & IT training programme sponsored by World Bank, administered by Ministry of Education, Federal Directorate of Education (FDE), Ministry of Federal Education and Professional Training (MOFEPT) and deployed by Institute of Social and Policy Sciences (I-SAPS). 
In 2025, he delivered four fully sponsored international training programmes in Bangkok (80 sessions, 5-star rating), covering strategic growth, public relations, event management, crisis communication, digital transformation, data-driven marketing, and Banking 4.0. A registered instructor with Pearson Education and McGraw-Hill (USA), and a registered trainer with NAHE HEC, NAVTTC, BCTCI Thailand, and multiple universities, he is also affiliated with the Society for Human Resource Management (SHRM). Dr Dar has conducted 70+ intensive competency-building programmes, including ToT/MoT for public and private sectors. He has served as Chief Trainer for Punjab Police College Sihala, ECO Postal Staff College, WAPDA Administrative Staff College, and NAHE HEC. He has trained across 38 business administration domains (14 marketing-specific) at undergraduate and postgraduate levels. 
He contributed to curriculum by successfully designing 9 courses at undergraduate and 14 courses at post graduate level and taking part in exhaustive revamping of BBA and MBA programme. As a mentor, he has guided 221 business plans submitted to FUBIC, launching of 31 startups generating PKR 15M in revenue and securing PKR 8.5M seed money. He was the Manager and Advisor for two successful NBEAC Accreditations at Foundation University Islamabad. A prolific scholar, he has published 23 research papers, presented at 6 international conferences, and contributed 3 book chapters with Qatar University Press (ranked 3rd in the Arab World in THE Ranking 2026).
Core Competencies/Skills

	Corporate Soft Skills and Management 360 Trainer 
	Training Ecosystem Development and UNO SDGs Reporting

	Corporate Business development Consultant

	Business School Accreditation
	Management 4.0 and applications
	Experiential Learning and Social Welfare Management

	Interdisciplinary Applications
	Curriculum Development
	Brand Audits & Case Study Research



	
	
	

	



Experience (14 years -Universities & Research, and 20 years-
Corporate exposure)
	Manager Professional Development Centre 
Foundation University Islamabad, Pakistan
	March 2025 -Till Present

	
	Associate Professor in Marketing
Faculty of Management Sciences, Foundation University Islamabad, Pakistan
	March 2025- Till Present

	
	Assistant Professor in Marketing/ Post Graduate Program Manager & NBEAC (HEC) Advisor (Academia+ Administration + Research)
Faculty of Management Sciences, Foundation University Islamabad, Pakistan
	Dec 2017 -Till March 2025

	
	Lecturer in Marketing (Academia + Administration+ Research)
Faculty of Management Sciences, Foundation University Islamabad, Pakistan
	Sept 2016 -Till Dec 2017

	
	Adjunct Assistant Professor (Academia)
Federal Urdu University of Arts, Sciences & Technology, Islamabad, Pakistan
	March 2016 -Till Aug 2016

	
	Adjunct Assistant Professor (Academia)
International Islamic University, Islamabad, Pakistan
	Feb 2016 -Till Aug 2016

	
	Adjunct Lecturer (Academia)
University of the Punjab, IBA & Commerce Deptt, Punjab, Pakistan.
	Sep 2012 -Till Sep 2015

	
	Adjunct Lecturer (Academia)
Gift University, Gujranwala, Pakistan
	Oct 2012 -Till Feb 2013

	
	Business Development Manager                                           
	10-4-2006 to 28-05-2009

	

	

Education
	PhD – Management Sciences (Specialisation in Marketing) International Islamic University, Islamabad, Pakistan
[bookmark: _Hlk212742236]QS Southern Asia Ranking: 49
Research Area: Marketing Analytics and Metrics (Subset of Business Analytics)
with consideration on digital transformation cycle from planning to remedies https://prr.hec.gov.pk/jspui/handle/123456789/21488
	Feb 2016-April 2022 Grade: Excellent CGPA: 4/4

	
	Selected Courses: Enterprise Resource Management, Organization Development and Change Mgt.



	
	Degree of Master of Science in Business & Economics (120 ECTS) Major: Business Administration
Karlstad University, Karlstad, Sweden AACSB Business School
QS EU Ranking: 147
	Aug 2010-Till Dec 2013 Grade: Outstanding

	
	Selected Courses: Business in Sustainable Society, Intercultural communication, Management and Leadership

	
	Degree of Master of Science in Business & Economics (60 ECTS) Major: Business Administration
Karlstad University, Karlstad, Sweden AACSB Business School
QS EU Ranking: 147
Selected Courses: Advanced Professional Skills, Corporate Governance, Leadership and Personality
	Aug 2010-Jan 2012
Grade: Good

	
	Master of Business Administration (Human Resource Management) Feb 2008-Jan 2009 CGPA: 3.45/4 Bachelor of Business Administration (Information Technology Management) Sep 2004-Jan 2008 CGPA: 3.03/4 International Islamic University, Islamabad, Pakistan

	
	SSC and HSSC (Schooling and College) April 2003 and May 2004
Saudi Arabian International School, Pakistani Section, Saudi Arabia, Al-Khobar



	


Administrative & Entrepreneurship Projects
	Administrative: SMART Annual budget management for two times successful NBEAC* Accreditation (overall activities and peer-review visits)
National Business Education Accreditation Council-HEC-Pakistan (NBEAC)

Foundation University Islamabad, Pakistan Duration: 5 years
*AACSB alike council at national level in Pakistan with MoU with AACSB
	Sept. 2018 – Sept. 2023 Funding: 6.0 mil PKR

	
	Entrepreneurship: StartUps Launching and Entrepreneurship Advisory
Foundation University Islamabad, Pakistan Duration: 4.5 years
	Jan. 2017 – June. 2022
Seed Funding: 15.0 mil PKR

	

	
Funded Projects
	Universities’ SDGs Mapping for Goals 4 and 11
Foundation University Islamabad, Pakistan Duration: 6 months
	June. 2021 – Nov. 2021
Funding: 0.20 mil PKR

	
	Foundation University Islamabad (FUI) Marketing Strategy Foundation University Islamabad, Pakistan
Duration: 1 year
	2023
Funding: 2.50 mil PKR



	
Research Metrics
	Book chapters published
	3
	Total Publications
	22

	
	ABDC journal publications
	5 (five)
	Total citations
	   167 

	
	IF journal publications
	2 (two)
	h-index
	7

	
	Non-IF journal publications
	13 (thirteen)
	i10-index
	4 

	
	Master thesis supervised
	11 (eleven)
	Bachelors FYP supervised
	165 (one hundred sixty-five)

	

	

Teaching Metrics
	Graduate courses taught
	18
(Eighteen)
	Latest Student Feedback
	1- Fall 2022-Strategic Marketing (MBA B-1)- 98 %
2- Spring 2023-Corporate Social Responsibility (PhD-2)- 97.4 %
3- Fall 2023-Strategic Marketing (MBA B-1)- 96.6 %
4- Fall 2023- Cases in Management (PhD-1A)- 90.4 %
5- Spring 2024- Customer Relationship Management (MBAB-1)- 96.6 %
6- Spring 2024- Innovation Management (MBA B-1)- 97.6 %

	
	Undergraduate courses taught
	20
(Twenty)
	
	

	
	Marketing courses
	   14 (Fourteen)
	Entrepreneurship courses
	2 (two)

	
	Business courses
	22 (twenty-two)
	Total students taught
	2430 students

	

	Training Metrics
	Entrepreneurial Ecosystem
	47 (forty-seven)
	Professional Development
	17 (seventeen)

	
	Research in Academia
	10 (ten)
	Strategic Management
	2 (two)

	
	NBEAC Accreditation
	13 (Thirteen)
	Academic & Professional Skills
	13 (thirteen)

	
	
	
	Total Trainings
	101 (One hundred & One)

	

	

ABDC
Ranked Total 5
	1.	Shahzad, M.B., Wazirali, R., Dar, I.B., Khoshaim, L.S. (2023): Training Humanitarian Workers Through E-Learning during a Pandemic: A Journey Towards a Sustainable World. World Journal of Entrepreneurship, Management and Sustainable
Development, Vol. 19, No. 3/4, pp. 79–95.

	
	2.	Abid, M. F., Siddique, J., Gulzar, A., Shamim, A., Dar, I. B., & Zafar, A. (2022). Integrating the Commitment-Trust Theory to Gauge Customers Loyalty in Riding Services. Journal of Promotion Management, 1-33.

	
	3.	Awais, M., Sulehri, N.A., Dar, I.B., Mohsin, M., Rehman & K.U. Estes, J. (2021). ANTECEDENTS OF OPTIMISM BIAS OF INVESTORS IN THE STOCK MARKET OF PAKISTAN ALONG WITH THE SCALE DEVELOPMENT OF
OPTIMISM BIAS. Academy of Strategic Management Journal, 20(3), 1-32.

	
	4.	Dar, I. B., Khan, M. B., Khan, A. Z., & Mujtaba, B. G. (2021). A qualitative analysis of the marketing analytics literature: where would ethical issues and legality rank?. Journal of Marketing Analytics, 1-20.

	
	5.	Dar, I. B., Bashir Khan, P. D., Shafiq, D., & Ali, M. (2021). Marketing Analytics Capability and ERP Systems Implementation: Theoretical Framework and Case Study. Journal of Contemporary Issues in Business and Government,
27(1), 4137-4150.

	
Impact Factor
	Tourism Sustainability

	
	1.	Abbas, J., Mamirkulova, G., Al-Sulaiti, I., Al-Sulaiti, K.I. and Dar, I.B. (2024), "Mega-infrastructure development,
tourism sustainability and quality of life assessment at world heritage sites: catering to COVID-19 challenges", Kybernetes, Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/K-07-2023-1345

	
	Sustainability in Retailing

	
	2.	Shahzad, M. B., Dar, I. B., & Wazirali, R. (2023). The Fear of the Known and Unknown in Being the Sustainable Business: Environmental Concern Reflected by Axfood (Sweden). Sustainability, 15(6), 5467. https://doi.org/10.3390/su15065467

	Book
	Coauthored Book published by Qatar University Press: https://qspace.qu.edu.qa/handle/10576/63208

	

	

Teaching (Postgraduate and PhD/MS courses)
	PhD/MS 2017-2025

	
	1
	  Cases in Management
	  10 
	  Enterprise Resource Planning

	
	2
	Special Topics in Marketing
	11
	Corporate Social Responsibility

	
	3
	New Product Development
	 12
	Business Model Innovation & Strategy

	
	MS/MBA/M.Com. 2012-2024

	
	4
	Strategic Marketing
	13
	Integrated Marketing Communication

	
	5
	Global Marketing
	14
	Business Studies in Marketing

	
	6
	Advertisement in Contemporary Society
	15
	Strategic Marketing Management

	
	  7
	Marketing Management
	16
	Retail Marketing

	
	  8
	Strategic Brand management
	17
	Strategic Management

	
	  9
	Sales Management
	18
	Services Marketing

	

Teaching (Undergraduate
courses)
	BBA/B.Com. 2012-2025

	
	1
	Consumer Behaviour
	11
	Business Communication

	
	2
	Principles of Marketing
	12
	Marketing Intelligence

	
	3
	Marketing Theory and Practice
	13
	Entrepreneurship

	
	4
	Brand Management
	14
	Performance Management

	
	5
	Advertising
	15
	Recruitment, Selection, Induction

	
	6
	Business Research Methods
	16
	Small Business Management

	
	  7
	Human Resource Management
	17
	Human Resource Management

	
	  8
	Computer applications to business
	18
	Principles of Management

	
	  9
	Business Policy
	19
	Introduction to Business

	
	10
	Marketing Analytics
	  20
	E-Commerce



	













Achievements
	Training, Leadership, Supervisory & Administrative Roles

	
	· [bookmark: _Hlk212742129]Conducted 4 fully sponsored intensive training programmes with 80 sessions at BCTCI Bangkok, Thailand in June, July, August and Sept 2025 with 5/5 Star Rating from the Clientele representing Bhutan and Maldives government/private organizations.
· Registered Trainer for Capacity building and competency development at NAHE (National Academy of Higher Education) which is the national body for training at Higher Education Commission of Pakistan
· Training Sessions on Professional Capacity Building for the newly appointed Civil Servants of the Postal Service Group at the ECO Postal Staff College Islamabad.
· [bookmark: _Hlk212742066]Taught 38 different business administration courses with 14 marketing courses at under and post graduate level
· Designed Plan, Strategy and Monitoring Mechanism of integrated and UNO SDGs-based entrepreneurial ecosystem for 30+ StartUps launched (15 Million Revenue)
· Advisor and Ex-Manager for NBEAC (National Business Education Accreditation Council-HEC) accreditation of Foundation University Islamabad
· Team Lead for the BS Business Analytics and committee member for BS Fintech curriculum mapping
· Designed Marketing Strategy for Long Term Marketing & Branding Orientation of Foundation University Islamabad (FUI) and presented to Rector FUI
· 15+ years of Consultancy and 3+ years of Advisory services
· Cluster Head for Marketing and Entrepreneurship Curriculum Revamping
· Supervised corporate representation of 29 companies at Business EXPO 7th May 2024 and monetary as well as non-monetary sponsorships by 18 companies
· Consultant and custodian for the top-ranked NIC/BIC students’ business initiatives
· Head of the Foundation University Entrepreneurial Society (FUES)
· Developed policy for evening business administration programmes marketing at FUI
· Key Member for marketing audit report to Ex-MD FF for FF Food companies
· Mentor for the socio-entrepreneurial business idea pitched for organic shoes and won 2nd prize and seed money from Oxfam
· Jury Member for 1st, 2nd, 3rd, 4th, 5th Cohort of Business Incubation Centre (BIC) and 221 business plans submissions to BIC
· Jury Member and Guest Speaker for Hult Prize (Hult International Business School and the United Nations Foundation) at the National University of Modern Languages (NUML) Islamabad to intellectually invest in Sustainable Development Goals (UNO SDGs) awareness and application
· Marketing Head for 4th to 7th Deans & Directors International Conference-NBEAC
· Trainer & Consultant for Business Pitch Deck, Marketing Management, Branding & Professional Skill Development Programmes
· Conducted TOT training sessions with USAID-IRM for TEVTA regional officials
· Chief Trainer for the newly promoted senior police and other officers (JCC) at Punjab Police College Sihala, Islamabad. Provided variety of outcome-based subjects
· Management of TOTs/MTs training sessions for FF Group high officials
· LMS/Virtual Classrooms/MS Teams Practitioner
· Jury Member - Digital Advertising & IMC, Business Pitch Decks & Acad Research
· Brand Auditing Committee member for FF Foods
· Registered Instructor at Pearson Education & McGraw-Hill -USA
· Member of Board of Studies (BoS), Board of Faculty (BoF), NBEAC Campus Audit (14 Million PKR) and Marketing Cluster Head
· Research work acceptance at five (5) International Conferences
· Team Head for launching Entrepreneurial and Business Excellence Venture as the premier one in any government university in Punjab Province
· Received performance shield as a lecturer from the Director General of the University of Punjab at the Annual Convention of IBA
· Advanced Professional Skills (FEAD22) course recommendations and improvement plan accepted by the board of Business School for master programmes (including Erasmus Mundus students) of Karlstad University, Sweden
· Contribution to a 5% annual increase in target market share as business development manager at H&T Consultants

	
	International Latest Conference

	
	· Third Riyadh Humanitarian Forum, 20-21 February 2023 in Riyadh, at the Crowne Plaza Hotel and Conference Center – RDC (https://rihf.ksrelief.org/) Saudi Arabia. Article: “Training Humanitarian Workers
through E-Learning during Pandemic: a journey towards a Sustainable World”. Authors: Muhammad Babar Shahzad and Dr. Imran Bashir Dar

	International Exposure 

	· Academic, work, travel and training experience of Thailand, Pakistan, Sweden, Saudi Arabia, Norway, Finland. 
· Interaction with 97+ countries’ representatives/scholars at the degree programmes in Karlstad University Sweden.
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Educational Supply Chain Management & Advisory Foundation University Islamabad


Achievements

As the Educational Supply Chain Manager for the overall faculty of management sciences, I successfully/progressively managed the overall procurement cycle, from vendor selection, vetting approved vendors list (AVL) and long-term agreements (LTAs) up to office supplies/conferences and meet-ups material/support services received and acknowledgement while having close coordination with multiple departments of the university. Moreover, cost-effectively managed inbound and outbound logistics, transport route planning, and material resource planning. Furthermore, proactively ensured supply chain audit and post- event reporting and implemented lean for overall end-to-end educational logistics and supply chain management processes. As a crux, I completed the National Business Education Accreditation Council (NBEAC) accreditation cycle and 4 Deans & Directors (D&D) International conferences missions, having more than ten (10) layers of major operations, through the nine (9) coordinators who mainly were my seniors in terms of academics, by continuous support and liaison, and maintained cost reduction by 40% through lean strategies that saved around 2.0 million while having optimum utilization of material/services and work settings.
Experience and Duties

NBEAC:

Being the operations head, the accreditation of the business school from NBEAC has been a multi-fold supply chain and project operations which involved Material Management, Requisition approvals, Transportation of material, Inbound Logistics, post and pre-events reporting, compliance of standards operating procedures, and research on the campus-wide activities/jobs.
The accountability and integrity challenges demanded the management of the lean supply chain operations and preparation for the internal and external audit. Moreover, service supplies for the NBEAC auditing team and coordinated overall operations, which involved boarding, lodging, hoteling, public relations and networking, and marketing activities. Furthermore, transportation involved material documentation, bill of materials (BOM), cargo bookings and their approvals. Lastly, the performance metrics comprised post-event reporting, team conflict resolution and coordinators training, and gaining the trust of the top management through lean communication and team spirit.
In this mission, one of the major challenges was to manage a team of 9 coordinators, primarily seniors who did not have worked with me, so there were individual-team goal misalignments and an absence of motivation


to volunteer. I had to provide my example of balancing stressful volunteer work, family life, and coaching while assisting/advising the coordinators and transferring the skills I had acquired from the NBEAC Secretariat, other platforms and self-learning.
Four D&D International conferences:

As being the operational head, following operations were handled, tracked, documented, and reported in terms of end-to-end supply chain/business intelligence capabilities and capacities: (i) Lean Procurement involved approvals of the requisitions by constantly revisiting the need of material as per the change of the situation and end-to-end processes, while managing the supplier relationship and Purchase Orders, (ii) Inbound delivery for preparing, presenting the required material and documentation, customized in terms of requirement, (iii) the documentation of the costing, budgeting, payments, available storage, material utilized, invoice of public relation operations has been simultaneously managed for preparation of post events or operations reporting and audit, (iv) the approved vendor list has been consulted for all consolidated requisitions, samples were inspected, pre- purchase order invoices were compared as per the point based measurement metrics dealing with quality, quantity, and delivery time (QQT) and any additional service value information, (v) Material Management responsibilities involved the capability and competency to handle and consolidate demand lists, approvals for the required supplies which involved food, water, office supplies and all other facilities/services for sustainable environment, (vi) Ware Housing: storage of the purchased material and picking as well as handling unit and inter-site transfer operations, (vii) Distribution involved corresponding material, job task and responsibility, accountability and authorization as per need of the event,
(viii) Logistics involved the route planning for value addition in terms of availability of material and facilities at the conference venues, coordinator offices, and workstations.
Coaching:

Conducting professional coaching & training sessions. Execution of class pedagogical innovation, mapping of course competencies and skill framework. Educating and encouraging students for social activation and inculcation of humanitarian perspectives as the core of business modelling to promote the University as a member of UNAI (UN Academic Impact).


Public Relations & Coordination Foundation University Islamabad


Administrative, Management Assistance and Team Lead

At the faculty level, crafting meeting minutes, scheduling and coordinating events/activities/meetings, compliance with codes/format and SOPs, involved in revisions and improvements of policies, smart allocation of resources, the collaboration between departments and budgeting.
Supervising the Social Responsibility initiatives: (i)Social work reporting, (ii) Management of volunteer programs, and (iii) Mapping of social impact and integrity codes.


Assistance to Public Relations Office at University Head Office

Achievements: Vertical and Horizontal lean communication strategy formulation, operational processes & minuting that mitigated half of the reporting to competent authorities. Optimizing the image-building measures in terms of integrated posts on official Facebook pages, updating on website and other e-platforms doubled the message reach.
Experience and Duties: Conflict management in terms of target orientation, duration and time allocation for a task within the programme, inter-dependency of different multi-layer operations and corresponding responsibilities. Assisting in branding and image building of the university with close associations with other organizations within the umbrella of FF Group.


Assistance and recording of Radio Programmes

Promoting the social work of students, faculty and the university on the university radio station. Encouraging and coaching the students to launch their programmes under the conceptual umbrella of social responsiveness and sustainable development goals (SDGs) throughout the university.

Selected Consultancy Assignments

	Experience of Consultancy Assignment (Project Sheet 1)

	Sr.#
	Project Dimensions
	Detail

	1
	Project Title and duration
	StartUps Launching and Entrepreneurship Advisory

	2
	Role in relevant project
	Consultant

	3
	Year of Completion / Execution
	2018 onwards

	4
	Contact details of Client
	Foundation University Islamabad

	
5
	
The magnitude of the project
	Relevant Indicator / Milestones
	Value (Rs)

	
	
	30+ successful small business StartUps launched
	15.0 Million Revenue






	Experience of Consultancy Assignment (Project Sheet 2)

	Sr.#
	Project Dimensions
	Detail

	1
	Project Title and duration
	NBEAC Accreditation (3 years)

	2
	Role in relevant project
	Manager and Advisor

	3
	Year of Completion / Execution
	2018-2019, 2020-2021

	4
	Contact details of Client
	Foundation University Islamabad

	
5
	
The magnitude of the project
	Relevant Indicator / Milestones
	Value (Rs)

	
	
	To be in the top 20 Business Schools in Pakistan through NBEAC Accreditation
	3.0 + 3.0 =
6.0 Million



	Experience of Consultancy Assignment (Project Sheet 3)

	Sr.#
	Project Dimensions
	Detail

	1
	Project Title and duration
	FUI Marketing Strategy

	2
	Role in relevant project
	Advisor and Consultant

	3
	Year of Completion / Execution
	2021

	4
	Contact details of Client
	Foundation University Islamabad (FUI)

	
5
	
The magnitude of the project
	Relevant Indicator / Milestones
	Value (Rs)

	
	
	Long Term Marketing & Branding Orientation
	2.50 Million




	Experience of Consultancy Assignment (Project Sheet 4)

	Sr.#
	Project Dimensions
	Detail

	1
	Project Title and duration
	Marketing Audit and Consultancy for FF Group Food Companies

	2
	Role in relevant project
	Advisory and Auditing Committee Key Team Member

	3
	Year of Completion / Execution
	2019 (One month)

	4
	Contact details of Client
	Fauji Foundation Head Office, Fauji Towers, 68 Tipu Rd, Chaklala Cantt., Rawalpindi, Punjab 46000

	
5
	
The magnitude of the project
	Relevant Indicator / Milestones
	Value (Rs)

	
	
	FF Pasta and Cereal Marketing Audit for Future business development prospectus
	Volunteer



	Experience of Consultancy Assignment (Project Sheet 5)

	Sr.#
	Project Dimensions
	Detail

	1
	Project Title and duration
	Universities’ SDGs Mapping for Goals 4 and 11

	2
	Role in relevant project
	Co-Principle Investigator and Researcher

	3
	Year of Completion / Execution
	2021 (6 Months)

	4
	Contact details of Client
	Foundation University Islamabad

	
5
	
The magnitude of the project
	Relevant Indicator / Milestones
	Value (Rs)

	
	
	SDG Mapping of Pakistani Universities
	0.20 Million




Selected Intensive Training Program Assignments


	Training Assignments conducted

	Sr. #
	Year
(Conducted
/Completed)
	Training
Assignment Title
	Brief Scope of Training Assignment
	Client Details


	1.
	2016
	Change Management
	Entrepreneurs, Managers,
Educationists
	Allama Iqbal Open University,
Islamabad

	2.
	2017
	NBEAC Registration
	Senior Faculty Members
	Foundation University
Islamabad

	3.
	2018
	Motivation & Leadership
	Senior Police officers (SPs, SSPs and others)
	Punjab Police College Sihala

	
4.
	
2018
	Training and Development & Change Management
	Senior Police officers (SPs, SSPs and others)
	
Punjab Police College Sihala

	5.
	2018
	Personality Dynamics
	Senior Police officers
(SPs, SSPs and others)
	Punjab Police College Sihala

	
6.
	
2018
	NBEAC (HEC)
Accreditation for Business school
	
Senior Faculty Members
	Foundation University Islamabad

	7.
	2018
	IELTS
	University Students
	Technocation

	8.
	2018
	Office Automation
	Entrepreneurs
	Technocation

	9.
	2018
	NBEAC Accreditation
Workshop
	Senior Faculty Members
	Foundation University
Islamabad

	10.
	2018
	NBEAC SAR & CIR
Workshop
	Senior Faculty Members
	Foundation University
Islamabad

	11.
	2018
	Drug-Free Society
	Overall University
	Foundation University
Islamabad

	12.
	2018
	Career Research and
Analytics
	Professionals
	Technocation

	13.
	2019
	Management & Skill
Development
	TEVTA Regional Managers across
Punjab
	USAID IRM TEVTA
Islamabad

	14.
	2019
	Change Management
	Senior Faculty Members
	Foundation University
Islamabad

	15.
	2020
	Career Development
	University Students &
Entrepreneurs
	Foundation University Islamabad

	16.
	2020
	Business Pitching in an Economically challenging
era
	Entrepreneurs
	Foundation University Islamabad-Business Incubation
Centre

	17.
	2024
	Competency Development
	One Day intensive training
program for “Leadership, Strategic Human Resource Management”
	ECO Postal Staff College Islamabad

	18.
	2024-2025
	Qualitative research publications (Multiple online and physical sessions)
	Writing Case studies, literature reviews, systematic literature review, bibliometrics, Critic, and Book Chapters
	Online Training Sessions on professional contacts

	19.
	2025
	Business Communication
(Four Sessions)
	Strategic to tactical level communication under “Capacity 
Building Program for University Management” through NAHE-
HEC Islamabad. 
	National Skills University Islamabad & NAHE-HEC Islamabad

	  20.
	2025
	Combat to Corporate (Multiple training sessions in Mini MBA style)
	Trained military officers on corporate to combat from marketing and management 360 perspective
	Foundation University Islamabad

	
  21.
	
2025 (June)
	
Management 360
	Insight, Impact & Influence: A 360 Training for Strategic Company Growth
	
BCTCI Bangkok, Thailand

	  22. 
	2025 (July)
	Integrated Public Relations Management 
	Public Relations, Event and Conference Management and Protocols
	
BCTCI Bangkok, Thailand

	  23.
	2025 (July)
	UNO Recruitment 
	UN Inspira PHP development and recruitment process to officers having 15-25 years of experience in the field
	Online Training Sessions on professional contacts

	 24.
	2025 (Aug)
	Banking 4.0
	Modern Banking, Crisis Management and Strategic Communication
	BCTCI Bangkok, Thailand

	 25.
	2025 (Sep)
	Banking 4.0
	Modern Banking, Crisis Management and Strategic Communication
	BCTCI Bangkok, Thailand



	





























Selected Certifications/Training Obtained
	
	#
	Certification / Training Title
	Type (Certification / Training)
	Institute / Organization
	From (D/M/Y)
	To (D/M/Y)

	1-
	Intercultural
Communication
	Skill Development
	Karlstad University, Sweden
	01/01/11
	30/3/11

	2-
	Business Cultures-Locally and Globally
	Skill Development
	Karlstad University, Sweden
	30/3/11
	13/07/11

	3-
	Public Health in emergencies
	Planning & Policy
	Karlstad University, Sweden
	01/04/11
	22/08/11

	4-
	EyeSpeak
	Skill Development
	IIUI Islamabad & BTC Pakistan (PVT) LTD
	01/05/06
	30/05/06

	5-
	BACCT
	Skill Development
	IIUI Islamabad & BTC Pakistan (PVT) LTD
	01/06/06
	30/06/06

	6-
	NBEAC
	Strategic & Management
	HEC
	25/09/2018
	26/09/2018

	7-
	OSHA Safety Pro
	Skill Development
	Coursera
	01/11/19
	09/12/19

	8-
	SAP R3 SCL
	Skill Development
	Coursera
	01/11/19
	09/12/19

	9-
	IELTS
	Skill Development
	British Council
	N/A
	N/A













Published Research Papers

Impact Factor
1. Abbas, J., Mamirkulova, G., Al-Sulaiti, I., Al-Sulaiti, K.I. and Dar, I.B. (2024), "Mega-infrastructure	development, tourism	sustainability and quality of life assessment at world heritage sites: catering to COVID-19 challenges", Kybernetes, Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/K-07-2023-1345 [Impact Factor: 2.5, Q1] [HJRS: W Bronze]
2.  Shahzad, M. B., Dar, I. B., & Wazirali, R. (2023). The Fear of the Known and Unknown in Being the Sustainable Business: Environmental Concern Reflected by Axfood (Sweden). Sustainability, 15(6), 5467. https://doi.org/10.3390/su15065467 [Impact Factor: 3.889, Q1] [HJRS: W Silver] 
ABDC Ranked
3.  Shahzad, M.B., Wazirali, R., Dar, I.B., Khoshaim, L.S. (2023): Training Humanitarian Workers Through E-Learning during a Pandemic: A Journey Towards a Sustainable World. World Journal of Entrepreneurship, Management and Sustainable Development, Vol. 19, No. 3/4, pp. 79–95. [Q1, HJRS: X]
4.  Abid, M. F., Siddique, J., Gulzar, A., Shamim, A., Dar, I. B., & Zafar, A. (2022). Integrating the Commitment-Trust Theory to Gauge Customers Loyalty in Riding Services. Journal of Promotion Management, 1-33. [Q2, HJRS: X]
5.  Awais, M., Sulehri, N.A., Dar, I.B., Mohsin, M., Rehman & K.U. Estes, J. (2021). ANTECEDENTS OF OPTIMISM BIAS OF INVESTORS IN THE STOCK MARKET OF PAKISTAN ALONG WITH THE SCALE DEVELOPMENT OF OPTIMISM BIAS. Academy of Strategic Management Journal, 20(3), 1-32. [HJRS: Y]
6.  Dar, I. B., Khan, M. B., Khan, A. Z., & Mujtaba, B. G. (2021). A qualitative analysis of the marketing analytics literature: where would ethical issues and legality rank?. Journal of Marketing Analytics, 1-20. [Q1, HJRS: X]
7.  Dar, I. B., Bashir Khan, P. D., Shafiq, D., & Ali, M. (2021). Marketing Analytics Capability and ERP Systems Implementation: Theoretical Framework and Case Study. Journal of Contemporary Issues in Business and Government, 27(1), 4137-4150. [HJRS: Y]

HEC Recognised- HJRS
8.  Sulehri, N., Awais, A., Dar, I. B., & Uzair, A. (2021). Big Five Personality Traits on Project Success in marketing-oriented Organizations: Moderation of Leader-Member Exchange. Foundation University Journal of Psychology, 5(2). 47-54 [HJRS: Y Category]
9.  Hussain, S., & Dar, I. B. (2020). Comments on “The nature of theory in information systems”. Future Business Journal, 6(1), 1-3. [Emerging Sources Citation Index (ESCI)] [HJRS: Y Category, WoS]
10.  Kiani, O. I., Awais, M., Ahmed, W., Dar, I. B., & Shafiq, M. (2020). The role and analysis of Microfinance Banks in Pakistan. Foundation University Journal of Business & Economics, 5(1), 34-62. [HJRS: Y Category]
11.  Dar, I. B., Khan, A. Z., & Kashif, S. (2020). Exploring the Marketing Analytics Practices in Cement Industry: A Case Study Approach for a Cement Company Associated with Indigenous Conglomerate. Global Management Sciences Review, V(IV), 10-22. [HJRS: Y Category]
12.  Hussain, S., Malik, S. J., & Dar, I. B. (2023). Organizational Justice Research Variables and Outcomes: A Comprehensive Review of Literature. International Review of Basic and Applied Sciences (IRBAS), 11, 31-45. [HJRS/HEC: Y Category]
13.  Dar, I. B., Khan, M. N., & Ali, M. (2023). Marketing Analytics Implementation Strategies Exploration for Organizational Transformation at Askari Cement: A Case Study Analysis. South Asian Review of Business and Administrative Studies (SABAS), 5(1), 17–26. https://doi.org/10.52461/sabas.v5i1.1838. [HJRS: Y Category]
14.  Dar, I., Rana, A. U. R., & Nasir, I. (2023). Marketing Analytics Theoretical Development and Trends: The Journey of Defining Marketing Analytics. Research Journal for Societal Issues, 5(1), 54–70. https://doi.org/10.56976/rjsi.v5i1.57 [HJRS: Y Category]
15.  Malik, M. U., Malik, Q. A., & Dar, I. B (2023). Advertisement and Consumer Buying Behaviour: A Case of Firm’s Financial Performance in Pakistan, Turkey and Malaysia. Journal of Law & Social Studies (JLSS), 5(2), 322-337. [HJRS: Y Category]
16.  Malik, Q. A., Dar, I. B., & Noor, W. (2024). Tourism and Hospitality in terms of Analytics, Industry 4.0 and Public Value: A Mini Bibliometric Review. Journal of Law Social Studies (JLSS), 6(1), 54-63.
17. Abid, M. F., Siddique, J., Gulzar, A., Dar, I. B., Mazhar, M., & Nadeem, M. A. (2024). THE ROLE OF WEB STORE STIMULI ON CUSTOMERS' IMPULSE BUYING BEHAVIOUR THROUGH BRAND PERCEPTION. International Journal of Management Studies, 31(2), 431-468. [HJRS: Y Category, WoS]
18. Dar, I. B., Baig, M. A., & Shahzad, M. B. (2025). E-learning and artificial intelligence with students’ perspective: a business sciences orientation backed bibliometric and systematic literature review. The Global Management Journal for Academic & Corporate Studies, 15(1), 57-75. [HEC: Y Category]
19. Khan, A. W., Baig, M. A., & Dar, I. B. (2025). Restoring Supplier Relationships in the Pakistani Telecom Industry: A Case Study on Retention Strategies Post-Disruption. BJMT, 8(2). [HEC: Y Category]
20. Qadir, A., Baig, M. A., & Dar, I. B. (2025). Strategic Approaches to Managing Independent Power Producers in Pakistan: Addressing Capacity Charges and Advancing SDG-7 through Innovation 4.0. Pakistan Journal of Engineering and Technology, 8(1), 64-72. [HEC: Y Category]
21. Dar, I. B., Malik, Q. A. ., & Baig, M. A. . (2025). Leveraging Marketing Analytics for Digital Transformation: A Case Study of Pakistan’s Cement Industry. International Journal of Experiential Learning & Case Studies, 10(1), 94-132. https://doi.org/10.22555/ijelcs.v10i1.1362 [HEC: Y Category]
22. Qureshi, F. A., Baig, M. A., Dar, I. B., & Malik, Q. A. (2025). Corporate Social Responsibility in Pakistan’s Banking Sector: A Critical Analysis, SDG Alignment and Way Forward. Pakistan Business Review, 27(2), 189-199. https://doi.org/10.22555/pbr.v27i2.1390 [HEC: Y Category]
23. Gardezi, S.S.A.,  Dar, I.B.,  Bhatti, M.I., & UR Rehman, R.A. (2025). Case Study: Leveraging UN SDGs as a Framework to Overcome Supply Chain Challenges of Pakistan's Mountain Tourism Sector. PAKISTAN HERITAGE, Vol 17, 171-186. ISSN 2708-2237 (Online), ISSN 2073-641X (Print) [HEC: Y Category]


International Conferences

1. Third Riyadh Humanitarian Forum, 20-21 February 2023 in Riyadh, at the Crowne Plaza Hotel and Conference Center – RDC (https://rihf.ksrelief.org/) Saudi Arabia. Article: “Training Humanitarian Workers through E-Learning during Pandemic: a journey towards a Sustainable World”. Authors: Muhammad Babar Shahzad and Dr. Imran Bashir Dar
2. Abid, Muhammad Farrukh, Siddique, Junaid, Gulzar, Amir, Shamim, Amjad, Dar, Imran Bashir & Zafar, Aimen (2021) The Role of Customer Relationship Management Practices and Technology Alignment towards Customers' Loyalty: Mediating Role of Trust and Commitment; Business Law, and Management (BLM2): International Conference on Advanced Marketing (ICAM4) An International Joint e-Conference-2021 Department of Marketing Management, Faculty of Commerce and Management Studies, University of Kelaniya, Sri Lanka.Pag.389. http://repository.kln.ac.lk/handle/123456789/23660
3. International Journal of Arts & Sciences (IJAS) International Conference for Business and Economics, which was held at the University of London Union, Malet Street, London WC1E 7HY, 6 to 9 November 2018, UK. Article titled “Impact of Mobile Phone Involvement on EWOM through Location-Based Information Sharing Motivation with Moderating Role of Platform Credibility”.
4. 24th Nordic Academy of Management conference (Nordiska Företagsekonomiska Föreningen / NFF), at Nord University Business School, 23 -25 August 2017, Bodo, Norway; &
5. 15th European Congress of Psychology, Amsterdam, the Netherlands, July 11- 14, 2017. Article titled “The curvilinear relationship between job complexity and work outcomes: Moderating role of psychological capital”.
6. 31st International Congress of Psychology (ICP, 2016) July 24-29, 2016 Pacifico Yokohama, Yokohama, Japan. OR28-66-2: “Psychological capital as moderator in the curvilinear shaped relationship between job autonomy and job stress”.
