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Dr. Muhammad Kashif 

Professor and Dean, FMS, IISAT University   

Visiting Professor, Cyprus University of Technology 

Brand Ambassador, Emerald Publishing 
Email: kashifsaeedjanjua33@gmail.com 
Mobile: +92 300 7178806 
	Education 
	- Post-doctorate (DAAD Fellow) in Marketing, TU-Berlin, Germany (December 2023)
- PhD Marketing (Brand Globalness), University of Colombo (April 2022)  

	Experience 
	20+ years of full-time teaching experience in higher education (5+ years of administrative experience), within Pakistan and abroad.   

	Visiting Professorships 
	Wahid Hasyim University Indonesia; Semarang State University, Indonesia; University of Hasan II, Morocco; UNISZA, Malaysia; Cyprus University of Technology, Cyprus    

	Teaching interest  
	Brand management and Services marketing 

	Research Work 
	78 Manuscripts = 75 research papers and 3 case studies (Wiley and Emerald Publishing)  
(several research projects are in process)  

	Consultancy Work 
	McDonald’s Pakistan, Mall 1 Gujranwala, Biovet Lahore, Faiza Beauty Cream, and Carrefour  

	Research collaborations  
	Pakistan, Germany, UK, Scotland, Greece, Lithuania, Australia, Russia, Brazil, Malaysia, India, Indonesia, Turkey, and Sri Lanka   

	Career Highlights
	Grant winner worth 6.7 million rupees, 50+ ranked journal publications, 4000+ google citations, collaborations with researchers from 13+ countries, consultant with MNCs, best researcher and reviewer awards, PhD examiner, editor for emerald journals, supervised more than 100 BBA as well as MBA projects, and delivered 50+ workshops.      


Career Summary 
Education

Technical University Berlin, Germany 


https://www.tu.berlin/en/ 

Post-doctorate in Marketing and Entrepreneurship                                                                   2023 

Winner of DAAD Fellowship worth 7,000 Euro 

University of Colombo 

www.cmb.ac.lk 
   

PhD Management                                                                                                                  2019—2022

Thesis title: Brand Globalness as a driver of brand-oriented behaviors among Pakistani fast food service employees: a mixed-methods investigation 

Shaheed Zulfiqar Ali Bhutto Institute of Science and Technology, Karachi.

www.szabist.edu.pk 

MS Management Sciences                  
                                                                          2004—2006 
30 credit hours 
CGPA-3.3/4.0
Work Experience 

International Institute of Science, Arts and Technology (IISAT)

www.iisat.edu.pk 
Professor and Dean, faculty of management sciences (FMS)
January 2026 to date 

Responsibilities: 

a. Curriculum design for UG and PG programs, in line with contemporary trends 
b. Faculty development, motivation, and retention  

c. Student motivation, learning, and progression 
d. Engagement with external stakeholders  
National University of Sciences & Technology 

(#351, according to QS World University Rankings)
NUST Business School 

www.nust.edu.pk 

January 2024 to January 2026
Associate Professor of Practice 
Head, Department of International Business and Marketing 
Ex-HoD (Research)  
Achievements: 

a. Developed a five-year research strategy for NUST business school faculty (70 plus faculty members) at par with global standards (i.e., AACSB) 

b. Delivered case-based research workshops and training for industry professionals and academics 

c. Received significantly high ratings in student feedback 

d. Established a liaison between research directorate and business school faculty

e. Developed new courses (i.e., responsible marketing) and re-shaped research degree programs (Master of Science). 

GIFT University, Pakistan                                                                                                                                                                                               (February 2007 to January 2024)
www.gift.edu.pk
Associate Dean, School of Business 

January 2023 to January 2024
Achievements: 
a. Introduction of several new degree programs i.e., EMBA, and PhD in Management Sciences  

b. Industry-academia symposiums to strengthen industrial linkages 
c. Reviewed and updated curriculum of all the existing programs 
d. Visualized and executed project-oriented courses in business school 

e. Establishment of entrepreneurships labs  
g. Research Clinic (workshops, industry-academia forums)   

GIFT University, Pakistan  
www.gift.edu.pk
Lecturer and Assistant Professor
February 2007 to October 2023   




         
Achievements: 

a. Developed a variety of courses in the field of marketing i.e., Brand Management, Services Marketing, and International Marketing.  
b. Established a research committee at GIFT Business School to promote research culture.

c. Supervised more than 50 business plan projects in the field of Marketing.
d. Won the best researcher award.  
GIFT University, Pakistan 

www.gift.edu.pk 

Head, Faculty of Management Sciences 

June 2018 – February 2019 

Duties:  

a. To initiate multiple sources of funding for business school 

b. To differentiate among undergraduate, graduate, and postgraduate programs with a clear vision  

c. To develop and successfully launch research degree programs while aligning these to faculty development 

d. To ensure graduate employability and also to strengthen business school image among key stakeholders  

GIFT University, Pakistan  
www.gift.edu.pk
Head – Centre for Research in Management Excellence 

April 2015—June 2017
Duties: 

a. To impart a research culture in the Faculty of Management Sciences. 

b. To coordinate and guide faculty members in matters pertaining to research and publications.

c. To establish a faculty research reward scheme

d. To design research and publication policy 

e. To offer continuous training and developmental programs for capacity building of faculty members 

The University of Faisalabad, Pakistan
 www.tuf.edu.pk 
Lecturer in Marketing, February 2006 to February 2007

Duties 
a. Teaching marketing courses at graduate & undergraduate levels.

b. Faculty hiring and orientation. 


c. Course allocations to respective faculty members.

d. Business school representation by participating in and organizing events. 

Grants and Fellowships 
-ERASMUS+KA171- travel grant, 2026-27 (1.5 million Pakistani Rupees)  

-Ministry of Religious Affairs, Indonesia, 2015 (travel grant) (0.5 million Pakistani Rupees) 
-Ministry of Education, Indonesia, 2017 (travel grant) (0.5 million Pakistani Rupee) 
-University Hassan II, 2018 (travel grant) (0.7 million Pakistani Rupees) 

-DAAD Fellowship, Postdoctorate Funding, 2023 (7,000 Euro)  

-University of Maldives (research grant) (0.5 million Pakistani Rupees) 

Editorial Work

Guest Editor, British Food Journal (2016-17), Food Anti-Consumption and Consumer Well-being 

(www.emerald.com/insight/publication/issn/0007-070X/vol/121/iss/1) 
Co-editor-in-chief, South Asian Journal of Marketing (Fall 2020 to present) 

https://www.emeraldgrouppublishing.com/journal/sajm#editorial-team 

Guest Editor, Asia-Pacific Journal of Business Administration, Socially Responsible Marketing 

(www.emerald.com/insight/publication/issn/1757-4323/vol/14/iss/2) 

Spanish Marketing Association 

Nominated as best reviewer for the year 2020 (awarded with 500£ and a certificate as a token of appreciation).  

International on-campus Teaching Experience  

	Title 
	Audience 
	Venue 
	Country  
	Date / Year  

	Qualitative Data Analysis 
	Executive MBA Students 
	University of Colombo, Sri Lanka 
	Sri Lanka 
	June 2019 

	Customer Relationship Management: Practical Insights  
	Undergraduate and Graduate Students 
	University of Colombo, Sri Lanka  
	Sri Lanka 
	April 2019 

	Theory and Methods: Writing Quantitative Management Research  
	Deans, Heads of Departments, and PhD students 
	University Hassan II, Casablanca, Morocco 
	Morocco 
	December 2018

	Philosophy, Theory and Methods: Integration to Get Published  
	Postgraduate Students and Lecturers 
	Widya Manggala School of Economics 
	Indonesia 
	May, 2017 

	Writing for International Journals 
	Deans, HoDs, and PhD Students 
	Semarang State University 
	Indonesia 
	May, 2017 

	Research Methods and Writing 
	Deans, Lecturers, and PhD Students 
	WIN Walisongo 
	Indonesia 
	May, 2017 

	Teaching and Assessment through the Case Method 
	Senior Faculty and Administration 
	President University 
	Indonesia 
	May, 2017 

	The Trends and Challenges in the Field of Services Marketing 
	BBA and MBA Students
	President University 
	Indonesia 
	May, 2017 

	Development of Service Culture 
	HR Managers 
	President University 
	Indonesia 
	May, 2017 

	Writing and Publication in Journals 
	Deans, HODs, and Lecturers 
	Podomoro University 
	Indonesia 
	Summer 2015 

	Module Note: Services Marketing 
	BBA and MBA Students 
	Podomoro University 
	Indonesia 
	Summer 2015 

	Teaching and Research in Higher Education: A Faculty Development Activity
	Faculty and PhD Students 
	Wahid Hasyim University 
	Indonesia 
	Summer 2015 

	The Management of Career Growth in Teaching 
	Senior Faculty and Administration 
	Semarang State Universities 
	Indonesia 
	Summer 2015 


Workshops and Webinars delivered  
	Sr. No. 
	Title 
	Audience 
	Venue 
	Date / Year  

	47.
	Strategic Marketing for CEOs
	National Defence University 
	On-campus 
	June 2026 

	46. 
	Research methods in social science 
	Cyprus University of Technology 
	Online 
	May 2026 

	45.
	Marketing in a digital world 
	Iqra University Islamabad 
	On-campus 
	January 2026 

	44. 
	Methods and mannerism of qualitative research 
	Iqra University Islamabad 
	On-campus 
	September 2024 

	43.  
	Writing and publishing case studies 
	NUST Islamabad 
	On-campus 
	March 2024 

	42. 
	The design and conduct of academic research 
	IBA Karachi 
	On-campus 
	April 2024 

	41. 
	Conduct and mannerism of systematic literature review 
	Universiti Petronas, Malaysia 
	Online 
	March 2023 

	40.
	Conducting socially relevant management research 
	Conference keynote, University of Moratuwa 
	Online 
	November 2022 

	39. 
	The conduct of a systematic literature review 
	BNBU University 
	On-site 
	October 2022 

	38. 
	Mining the sea: handling interdisciplinary research projects 
	Sukkur-IBA University, Pre-conference workshop 
	On-site 
	October 2022 

	37. 
	Issues of originality 
	Emerald publishing 
	Online 
	October 2022 

	36. 
	Writing and publishing: An editor’s perspective 
	Faculty members, Sultan Idris University 
	Online 
	March 2022 

	35. 
	Digital transformation and higher education institutions 
	Budge Budge Institute of Technology (BBIT), Kolkata, Conference keynote 
	Online 
	September 2022

	34. 
	Writing and publishing impactful research in scholarly journals 
	STIE Widya Manggala School of Economics, Indonesia 
	Online 
	July 2021 

	33. 
	Balancing research and teaching 
	International conference, University of Science & Technology, Southern Philippines 
	Online 
	May 2021 

	32. 
	Putting eggs in a different basket: The rationale and complexities in publishing 
	Emerald Publishing 
	Online 
	April 2021

	31. 
	Exploring social lives scientifically: Qualitative methodologies 
	Izmir University, Turkey 
	Online 
	April 2021 

	30. 
	Why doing mixed-methods research matters: Emerging trends and practices 
	BSDA training centre, Philippines 
	Online 
	March 2021 

	29. 
	The hidden pleasures of qualitative investigation: A step-by-step approach 
	University of South Florida, USA 
	Online 
	March 2021 

	28. 
	Theorizing in business and management 
	University of Delhi, co-shared with Prof. Parasuraman 
	Online 
	March 2021

	27. 
	Theorizing and research methods in management research 
	Global researchers, Taylor’s University Malaysia 
	Online 
	February 2021

	26. 
	Case study analysis and presentation 
	MBA students, SZABIST Islamabad  
	Online 
	January 2021 

	25. 
	Journal selection criteria
	PhD students and faculty 
	Online 
	November 2020 

	24. 
	Cruising the PhD Journey: An integration of Philosophy and Theory
	PhD students and Faculty 

Universitas Prasetiya Mulya, Indonesia 
	Online 
	November 2020 

	23. 
	Rationalizing participant-centric teaching in virtual environments

(Emerald publishing) 
	Global 
	Online 
	November 2020 

	22. 
	Pragmatism: Integrating philosophy, theory and methods 

(Emerald Publishing)
	Global 
	Online 
	September 2020 

	21. 
	Interpretivism: Integrating philosophy, theory and methods

(Emerald Publishing)
	Global 
	Online 
	September 2020

	20.
	Positivism: Integrating philosophy, theory and methods 

(Emerald Publishing)
	Global 
	Online 
	August 2020 

	19. 
	Theory building in social sciences 

(Emerald Publishing)
	Global 
	Online 
	July 2020 

	18. 
	Balancing teaching and research nexus in higher education 

(Skyline University, West Africa)
	Faculty from West African Universities 
	Online 
	July 2020 

	17. 
	How is survey research evaluated by journals? 
	Faculty from University of Kelaniya 
	Online 
	15 July 2020 

	16. 
	Survey research in social sciences 

(TIIKM Sri Lanka) 
	Global 
	Online 
	July 03, 2020

	15. 
	Selection of scholarly journals for publications: quality considerations 

(Emerald Publishing)
	Global 
	Online 
	June 2020 

	14. 
	Scientific evaluation of research (Emerald India)
	India and Sri Lanka 
	Online 
	May 2020 

	13. 
	Scientific evaluation of research articles for scholarly journals (Emerald Middle-east) 
	Global 
	Online 
	April 2020 

	12. 
	Proposal development for higher studies 
	Faculty and students 
	GIFT University Pakistan 
	September 2019 

	11. 
	Problem formulation in management research 
	Faculty and students 
	GIFT University Pakistan 
	January 2019 

	10. 
	Research design: global practices 
	Faculty and students 
	GIFT University Pakistan 
	Fall 2018 

	9. 
	Publishing and teaching cases 
	Faculty members 
	HEC Islamabad 
	Fall 2018 

	8. 
	Balancing teaching and research 
	Librarians and faculty 
	HEC, Islamabad 
	September 2017 

	7. 
	Writing and Publishing in Top Journals 
	Faculty and PhD Students 
	UET, Lahore 
	December, 2017 

	6. 
	Writing for Top Class Journals: An Integration of Theory and Methods 
	B-school Faculty  
	UOL, Sargodha 
	November, 2017 

	5. 
	Research Methodology 
	Working Professionals 
	GIFT University 
	Summer 2016 

	4. 
	Writing and Publication in Journals 
	Deans, HODs, and Lecturers 
	GIFT University  
	13 May, 2016 

	3. 
	Writing Consultancy: Publication Challenges 
	M.Phil / PhD Students  
	NUML 
	20 May 2016 

	2.
	Research Imperative for Management Faculty
	Lecturers and HODs 
	TUF Faisalabad 
	25 May 2016 

	1. 
	Building a Motivated Workforce 
	Cadets 
	National Highways and Motorways Police Training Academy, Sheikhupura 
	February 2008 


    Training Attended

	Title 
	Audience 
	Venue 
	Date / Year  

	Structuring the path to business school accreditation 
	Deans and HODs
	NUML, Islamabad 
	May 2023 

	Writing and publishing cases 
	University faculty 
	Serena Hotel, Peshawar 
	March 2023 

	Assessment and student motivation in an online class 
	University faculty 
	Online 
	June 2020 

	Teaching in an online environment 
	University faculty 
	Online 
	May 2020 

	Data Analysis in Qualitative & Quantitative Research 
	University Academics 
	ASMMR, Islamabad  
	13-15 June 2016 

	Teaching through the Case Method 
	GIFT and NUML Faculty 
	NUML College Mianwali 
	08-10 June 2014 

	Teaching through the Case Method: 1st International Conference 
	Faculty Members from across the World  
	LUMS Lahore 
	24-26 May 2011 

	Academic Writing for Researchers 
	Faculty Members and Researchers 
	IBA, University of the Punjab, Lahore  
	10-11 July 2009 

	Selling your Research 
	Faculty Members from across the Globe 
	LUMS Lahore 
	23-24 January 2009 


Research Supervision 
	Sr.
	Title
	Role  
	Status

	1.
	Abusive supervision, perceived injustice and ethical conflict as antecedents to occupational turnover intentions: The mediating role of quiescent silence
	Research supervisor 
	Successfully Defended 



	2.
	The impact of brand identification, brand knowledge and brand psychological ownership on brand citizenship behaviors: The mediating role of brand pride
	Research supervisor 
	Successful completion 

	3
	The role of resonant leadership, workplace friendship, and serving culture to predict organizational commitment: Mediating role of compassion at work
	Research supervisor 
	Successful completion 

	4.
	Impact of Firm’s customer orientation, quota uncertainty & use of technology on salespersons’ role ambiguity and outcome performance
	Research supervisor 
	Successful completion 

	5. 
	Antecedents and consequences of promotive voice among frontline employees 
	Research supervisor 
	Successful completion 

	6. 
	Blinded by the sand of its burrowing? Examining fans’ intentions to follow one-day cricket on TV with a moderating effect of social influence
	Research Project with University of Kelaniya, Sri Lanka 
	Successful completion   

	7. 
	Social invisibility in dirty work 
	Research supervisor 
	Successful completion 

	8. 
	Islamic spiritual tourism 
	Research supervisor 
	Successful completion 

	9. 
	Dark work behaviors and defensive silence: Cross cultural investigation between Pakistan and Russia 
	Research Project with LSU, Russia
	Successful completion   

	10.
	Motives to follow traditional wrestling: scale development  
	Research supervisor 
	Successful completion 

	11. 
	Family business brands: Conceptualization and scale development 
	Research supervisor 
	Successful completion 

	12. 
	Pro-organizational unethical behavior and its consequences 
	Research supervisor 
	Successful completion 

	13. 
	Perceived Negative Workplace Gossip, Employee Suppression and Deviant Workplace Behavior: A Moderated-Mediation of Personal Resilience and Guilt
	Research supervisor 
	Successful completion 

	14. 
	Negative Workplace Gossip: Role of Negative Emotion and Emotional Resilience
	Research supervisor 
	Successful completion 

	15. 
	Responsible consumer behavior: Family perceptions of disposal behavior towards clothes of the deceased
	Research supervisor 
	Successful completion 

	16. 
	Brand anthropomorphism and travel intentions
	Research supervisor 
	Successful completion 

	17. 
	Brand hate and cancellation among youth  
	Research supervisor 
	Successful completion 


Journal Articles
2026

78. Kashif, M. Echoes of Death: An autoethnography of a father-son odyssey in marketing academia. South East Asia: A Multidisciplinary Journal. (accepted for publication). 

77. Ben Romdhane, Y. Kashif, M. Uncertainty and sustainable eco-financing in the MENA region: the mediating role of corporate social responsibility. Journal of Islamic Accounting and Business Research. 

76. Talha, M., Kashif, M., Arumugam, T., & Badawi, M. (2026). Family-owned Corporate Brand Identity from an Internal Branding Perspective: Scale Conceptualization and Validation. Global Business Review.

2025
75. Madan, P. Kashif, M. Attiq, S. (2025). The dark side of workplace chatter”: How gossip breeds revenge, knowledge hiding, and silence. International Journal of Conflict Management (Accepted for Publication) 

74. Ghazanfar A. Z., Kashif, M. Wijenayake, S. Attiq, S. Abdalkhair, A. (2025). Gossip as a devil’s radio: Negative workplace gossip and pro-social service behavior in a mediated moderation of shame and emotional resilience. Asia-Pacific Journal of Business Administration (accepted for publication). 

73. Gamage, T. C., Tajeddini, K., & Kashif, M. (2025). Anti-consumption and self-identity: How does anti-consumption transformation contribute to self-identity construction? Journal of Economic and Administrative Sciences. (accepted and published online)
72. Zarkada, A. Kashif, M. Zainab. The Structure and Content of the Religious Tourism Destination Image Construct: An exploratory netnography of travelers’ reviews of Makkah and Medina, Journal of Islamic Marketing (accepted and published online)  

2024

71. Marmat, G., & Kashif, M. (2024). Micro-meso-macro framework: a three-layered approach to understand brand pride. Global Knowledge, Memory and Communication.

70. Naz, H., & Kashif, M. (2024). Artificial intelligence and predictive marketing: an ethical framework from managers’ perspective. Spanish Journal of Marketing-ESIC, (ahead-of-print).

69. Hasan, A., Zhang, X., Mao, D., Kashif, M., Mirza, F., & Shabbir, R. (2024). Unraveling the impact of eco-centric leadership and pro-environment behaviors in healthcare organizations: Role of green consciousness. Journal of Cleaner Production, 434, 139704.

2023

68. Kashif, M. Saini, A. Platania, S. Love-hate transition among luxury fashion consumers: Mediation of brand jealousy and a moderating role of value-expressiveness, Journal of Global Scholars of Marketing Science.     

67. Ahmed, J. Kashif, M. Arumugam, T. From the land of Gama: Event attachment scale (EAS) development exploring fans’ attachment and their intentions to spectate traditional sports events, International Journal of Event and Festival Marketing. 

66. Kashif, M. Udunuwara, M. Redefining Brand Globalness: An interpretive inquiry, Journal of Marketing theory and Practice.  
65. Kashif, M. Naheed, R. Wijeyanayke, S. Rethinking abusive supervision: antecedents and reparative mechanisms of abusive supervision, including supervisor frustration, coworker support, guilt, and supervisor OCB in a mediated-moderation model, Revista Brasileira de Gestão de Negócios.  

64. Al-shamali, S. Kashif, M. Intentions and donations: monetary charity in Kuwait during the COVID-19 pandemic, Journal of Islamic Accounting and Business Research.  
2022

63. Kashif, M., Handoko, I., & Lamichhane, R. (2022). Two Cooks Spoil the Broth: Destructive Outcomes of Supervisor and Customer Mistreatment in Mediating-Moderating Roles of Anger and Self-Control in an Indonesian Context. Employee Responsibilities and Rights Journal, 1-25.
62. Kashif, M., Dewasiri, N.J., Rana, S. and Udunuwara, M. (2022), "Editorial: Demystifying research culture in universities", South Asian Journal of Marketing, 3(1), 1-6. 
61. Afshan, G., Serrano-Archimi, C., Riaz, A., Kashif, M. and Khuhro, M.A. (2022), "It’s not justice if it’s not for all: cross-level interaction of interactional justice differentiation and supervisory justice on psychological safety and conflict", International Journal of Conflict Management, 33(5), 782-811.

60. Afshan, G., Kashif, M., Sattayawaksakul, D., Cheewaprakobkit, P., & Wijenayake, S. (2022). Abusive supervision, supervisor undermining, and turnover intentions: mediation of quiescent silence and desire to seek revenge among Thai banking frontliners. Management Research Review, 45(11), 1479-1502.

59. Samad, S., Kashif, M., Wijeneyake, S., & Mingione, M. (2022). Islamic religiosity and ethical intentions of Islamic Bank managers: rethinking theory of planned behaviour. Journal of Islamic Marketing, 13(11), 2421-2436.
2021

58. Dewasiri, N. J., Rana, S., & Kashif, M. (2021). Editorial–theory building in marketing: rationalizing South Asian perspective. South Asian Journal of Marketing, 2(1), 1-4.
57. Afshan, G., Kashif, M., Khanum, F., Khuhro, M. A., & Akram, U. (2021). High involvement work practices often lead to burnout, but thanks to humble leadership. Journal of Management Development, 40(6), 503-525.
56. Kashif, M., Petrovskaya, I., Samad, S., & Wijenayake, S. (2021). Leaving in Mascot of Silence: Organizational Determinants of Employee Turnover Intentions in Mediating and Moderating Roles of Quiescent Silence and Coworker Support in a Russian Context. Central European Management Journal, 29(2), 121-146.
55. Kashif, M., Korkmaz Devrani, T., Rehman, A., & Samad, S. (2021). Love is not blind: investigating a love-hate transition among luxury fashion brand consumers. Journal of Fashion Marketing and Management: An International Journal, 25(4), 625-643.
54. Syed, F., Naseer, S., Akhtar, M.W., Husnain, M. and Kashif, M. (2021), "Frogs in boiling water: a moderated-mediation model of exploitative leadership, fear of negative evaluation and knowledge hiding behaviors", Journal of Knowledge Management, Vol. 25 No. 8, pp. 2067-2087
53. Hasan, F., & Kashif, M. (2021). Psychological safety, meaningfulness and empowerment as predictors of employee well-being: a mediating role of promotive voice. Asia-Pacific Journal of Business Administration, 13(1), 40-59.
52. Kashif, M., & Udunuwara, M. (2021). Twenty years of research in brand globalness/localness: A systematic literature review and future research agenda. Journal of International Consumer Marketing, 33(2), 178-193.
51. Dawood, F., & Kashif, M. (2021). My love, I hate you: Rethinking brand jealousy to investigate emotional transition among rural customers. Strategic Change, 30(1), 45-52.
2020 

50. Kashif, M., Gürce, M. Y., Tosun, P., & Wijenayake, S. (2020). Supervisor and customer-driven stressors to predict silence and voice motives: mediating and moderating roles of anger and self-control. Services Marketing Quarterly, 41(3), 273-286.
49. Syed, F., Akhtar, M. W., Kashif, M., Asrar-ul-Haq, M., Husnain, M., & Aslam, M. K. (2020). When leader is morally corrupt: interplay of despotic leadership and self-concordance on moral emotions and bullying behavior. Journal of Management Development, 39(7/8), 911-928.
48. Ali, R., & Kashif, M. (2020). The role of resonant leadership, workplace friendship and serving culture in predicting organizational commitment: the mediating role of compassion at work. Revista Brasileira de Gestão de Negócios, 22, 799-819. (IF = 0.875).
47. Ansari, A. R., & Kashif, M. (2020). Few glitters are original gold: strengthening brand citizenship through identification, knowledge, and ownership in a mediating role of brand pride. Asia Pacific Journal of Marketing and Logistics, 32(3), 747-767.
46. Mannan, A., & Kashif, M. (2020). Being abused, dealt unfairly, and ethically conflicting? Quitting occupation in the lap of silence. Asia-Pacific Journal of Business Administration, 12(1), 22-39.

2019

45. Kanwal, I., Lodhi, R. N., & Kashif, M. (2019). Leadership styles and workplace ostracism among frontline employees. Management Research Review, 42(8), 991-1013.
44. Mingione, M. Kashif, M. Petrescu, M. (2019). Brand power relationship: A Co-evolutionary conceptual framework. Journal of Relationship Marketing, 19(1), 1-28.   
43. Kashif, M., Fernando, P. M. P., & Wijenayake, S. I. (2019). Blinded by the sand of its burrowing? Examining fans’ intentions to follow one-day cricket on TV with a moderating effect of social influence. International Journal of Sports Marketing and Sponsorship, 20(1), 81-108.

42. Rehman, M. A., Kashif, M., & Mingione, M. (2019). Corporate Social Responsibility and Sustainability (CSRS) Initiatives among European and Asian Business Schools: A Web-based Content Analysis. Global Business Review, 20(5), 1231-1247.

2018 
41. Naeem, U., & Kashif, M. (2018). Discovering the Motives to Browse Internet among MBA Students: An Interpretivist Investigation. Vision, 22(3), 243-252.
40. Kashif, M., Fernando, P. M. P., Samad, S., & Thurasamy, R. (2018). Finding greener grass on the other side of hill: Examining donor perceived brand equity in a moderating role of brand credibility. Asia Pacific Journal of Marketing and Logistics, 30(4), 988-1012. (Impact Factor = 1.2). 
39. Abdul, M, R. Samad, S. Kashif, M. (2018). Putting eggs in a different basket: a typology of Islamic symbols and services. Journal of Islamic Marketing, 9(4), pp. 935-950. 
38. Kashif, M., Fernando, P. M. P., Altaf, U., & Walsh, J. (2018). Re-imagining marketing as societing: A critical appraisal of marketing in a developing country context. Management Research Review, 41(3), 359-378.
37. Kashif, M. Rehman, A. Grigoriou, N. (2018). The welfare organization agenda: Revisiting the epistemological boundaries of management thought based on the writings of Ibn Khaldun. Society and Business Review, 13(2), 184-194.  

36. Kashif, M., & Cheewakrakokbit, P. (2018). Perceived service quality-loyalty path: A PAKSERV based investigation of international students enrolled in business schools in Thailand. Journal of Marketing for Higher Education, 28(1), 51-65.
35. Kashif, M., Zarkada, A., & Ramayah, T. (2018). The impact of attitude, subjective norms, and perceived behavioural control on managers’ intentions to behave ethically. Total Quality Management & Business Excellence, 29(5-6), 481-501.
34. Kashif, M., Faisal Jamal, K., & Abdur Rehman, M. (2018). The dynamics of Zakat donation experience among Muslims: a phenomenological inquiry. Journal of Islamic Accounting and Business Research, 9(1), 45-58.

2017
33. Kashif, M. and Khattak, A., (2017). Ethical intentions among frontline employees working in the US-based fast food chains in Pakistan: the moderating role of love of money. British Food Journal, 119(7), 1547-1561.
32. Kashif, M. Zarkada, A. T, Ramayah. 2017. Customer aggression and organizational turnover among service employees: The Moderating role of distributive justice and organizational pride. Personnel Review, 46(8), 1672-1688. 
31. Kashif, M., Braganca, E., Awang, Z., (2017). You abuse but I will stay: The combined effects of job stress, customer abuse, and emotional intelligence on employee turnover. Journal of Management Development, 36(7), 899-914.

30. Haryanto, J., Kashif, M., Moutinho, L., & Pasharibu, Y. (2017). What if the future never comes? Understanding consumer perceptions of future anticipatory efforts of brands. Asia Pacific Journal of Marketing and Logistics, 29(3), 669-685.

29. Kashif, M., Zarkada, A. and Thurasamy, R. (2017), "The moderating effect of religiosity on ethical behavioural intentions: An application of the extended theory of planned behaviour to Pakistani bank employees", Personnel Review, 46(2), 429-448. 

28. Kashif, M., Mingione, M. and Noori, M.F. (2017), "Peri-Peri Original: the expansion decision in Pakistan", 7(2), Emerald Emerging Markets Case Studies (EEMCS), Emerald.   
2016
27. Kashif, M., Zakiah Melatu Samsi, S., Awang, Z., & Mohamad, M. (2016). EXQ: measurement of healthcare experience quality in Malaysian settings: A contextualist perspective. International Journal of Pharmaceutical and Healthcare Marketing, 10(1), 27-47.
26. Kashif, M, Abdur Rehman, M. and Pilelienė, L, (2016). Customer perceived service quality and loyalty in Islamic banks: A collectivist cultural perspective. The TQM Journal, 28(1), 62-78.
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