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"A dynamic and highly motivated educator with over a decade of expertise in academic leadership and business education. Holding a Master of Science (MS) in Management Sciences and an MBA in Business Management, I am currently a PhD scholar in Management Sciences at SZABIST University. I have extensive experience in developing and delivering curricula aligned with international standards, particularly with Pearson BTEC and Edexcel qualifications from the UK, as well as other esteemed international universities. My expertise spans international qualifications, student coordination, and academic administration, enabling me to contribute significantly to educational development and student success. 
EXPERIENCE 

[image: Chevron arrows with solid fill]Senior Lecturer/Program Lead, Business Department  
International Centre of Excellence 
Islamabad
Dec- 2023 to June- 2025
HND Department Head 
Metropolitan International United College 
Roots International 
Oct- 2020 to July 2023 
Lecturer Business Studies  
Professional Institute of Management Sciences 
Wah Cantt
Jan- 2016 to Jan 2020
Resource Allocator
EDCON ASIA
Feb 2014 to Dec 2015
Sales Executive
The Graph Aluminum Company Pvt. Ltd
Mar 2012 to Feb 2014
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	       International Qualification Skills 
· Course Outline Development 
· Student Admission and Coordination 
· Student Documentation and Liaison
· Assignments Brief Development 
· Working on External Verifications. 





	EDUCATION 

PhD in Management Sciences
SZABIST University
Current Scholar

Master of Science in Management Sciences (MS)
CGPA 3.78 /4
COMSATS Institute of Information Technology, Islamabad
Year (2014-2016)

Master of Business Administration (MBA) 
CGPA 3.38 /4
COMSATS Institute of Information Technology, Wah Cantt
Year (2010-2012)

Bachelors of Humanities 
Punjab University, Lahore
Year (2008-2010)

Chinese Language Diploma 
Luoyang Normal University, Henan, Luoyang City 
Year (2005-2007)


		     LANGUAGES
· English 
· Urdu 
· Punjabi 




    TECHNOLOGY
Microsoft Office Suit 
Technical Documentation
SPSS (Statistical Tool/Software)
Internet Knowledge 



	

INTERNATIONAL TRAVEL
· People Republic of China 




ARMED FORCE EXPERIENCE 

Internship at Pakistan Ordnance Factories by Armed Forces, Wah Cantt


International Qualification Experience  

· Pearson Qualifications UK
· Pearson BTEC
· Pearson Edexcel
· University of London and University of Hertfordshire  


	· Team Lead Award 2025 awarded by the International Centre of Excellence 
· Certificate of Appreciation Awarded by the International Centre of Excellence 
· Certificate of Professional Excellence Awarded by Roots International, Metropolitan International United College (MIUC)
· Certificate of Appreciation for Commitment Awarded by Roots International, Metropolitan International United College (MIUC)
· Certificate of Excellence for Hard Work Awarded by Metropolitan International United College (MIUC)
· Certificate of Outstanding Performance Awarded by Metropolitan International United College (MIUC), Wah Cantonment Campus.


AWARDS & RECOGNITION



· Presented research paper at 20th National Research Conference (SZABIST University) on April 19th, 2017, with the topic of Motivation for Adopting Highly Technological Fashion Products; Evidence from Young Pakistani
· Presented conceptual research paper at the SOUTH ASIAN International Conference 2016 with the topic of Brand Equity and Behavioural Effects: A Combination of “Theory of Planned Behavior” And Customer-Based Brand Equity.
· Presented conceptual research paper at the SOUTH ASIAN International Conference 2016 with the topic of Brand Equity and Behavioural Effects on Purchase of Foreign Brands: An Empirical Study on Pakistani Consumers
· Presented at the MULTI-DISCIPLINARY International Research Conference 2015 at the University of Sargodha. Brand Purchase Behavior Need Model: A Combination of “Theory of Planned Behavior” and Customer-Based Brand Equity.  
· Presented at the MULTI-DISCIPLINARY International Research Conference 2015 at the University of Sargodha. Internal Atmospheric Impact of Store on Consumer Behavior during Purchase and Role of Consumer Emotion as Mediating Variable: An Empirical Study on Stores in Twin Cities of Pakistan. 
· Presented in INTERNATIONAL LIBRARY Conference 2015 LUMS University Library Science Department. Acceptance of Mobile Phone Applications in University Libraries in Pakistan: An empirical study by using Technology Acceptance Model. 





RESEARCH CONFERENCES PARTICIPATION









RESEARCH PUBLICATION
Topic:	Library Websites as Source of Marketing of Library Resources: An Empirical Study of HEC Recognized Universities of Pakistan
Journal:	 Qualitative and Quantitative Methods in Libraries (QQML)
Year:		 2016
Volume:	 5
Pages:		 235-249
Reference:	 http://www.qqml.net/index.php/qqml/article/view/321 





· Exclusive Seminar on Emerging Marketing Trends by Prof. Sarah Williams, Head of School of Business and Law at Buckinghamshire New University
· One week of training on Science, Technology, and Innovation was arranged by the Center for Policy Studies, COMSATS Institute of Information Technology.
· The HANS FOUNDATION and the COMSATS Institute of Information Technology arranged a workshop on Federalism. 
· One week of training on Science, Policymaking, and implication arranged by the Center for Policy Studies, COMSATS Institute of Information Technology
· Two days of training on Career Development and Overall Improvement in Libraries Of Pakistan was organized by the Department of Libraries, the Government of Pakistan, and the Pakistan Library Association. 
· Three days of training for GROW (Goal, Reality, Opportunity, and Willingness) by Roots International School System.  





	WORKSHOP &TRAININGS
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