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PROFESSIONAL PROFILE 

 
· A talented intellectual with confident and decision-making ability 
· Create solution driven and problem-solving environment within the best interest of involved parties.  
· Focused on clear and concise management style with diverse background. 
· Expertise in Procurement, Marketing and teaching subjects like Marketing, Mass communication. 
· Ability to transform organizational vision into viable business model. 
· Hard working, detail oriented, able to multi-task. 
· Customer service and task oriented. 
· Excellent presentation and reporting skills. 
 
EDUCATIONAL QUALIFICATION 

 
	Qualification 
	Division/CGPA 
	Year 
	Institutions 

	PhD (Marketing)
	In Progress
	2024
	COMSATS University Islamabad 
(CUI)

	                              
MS (Marketing) 
 
	1st / 3.94/4
	2024 
	COMSATS University Islamabad 
(CUI) 

	MBA (Marketing) 
	1st / 3.25/4 
	2011 
	Comsats Institute of Information Technology Islamabad 

	M.A (English language and literature) 
	1st /2.93/4 
	2007 
	International Islamic University Islamabad 

	B.A (Journalism-sociology) 
	  1st  
	2004 
	F.G.Margala college Islamabad 

	F. Sc
	1st 
	2002 
	F.G.Margala college Islamabad 

	Matriculation 
	1st 
	2000 
	National Foundation School Rwp 


 	 	 
EXPERIENCE AND INTERNSHIPS 
 
LECTURER: at KUST (Kohat University of Science and Technology): 
October 2013-July 2014:  
Major Responsibilities: 
· Delivering lectures to classes of master’s & bachelor’s programs  
· Support students in co-curricular activities as per identified needs of the students 
· Played a key role as liaison between students and department 
 
Business Development Officer: Mobilink:
April 2012-october 2012 
 
· Update Customer about new promotions and packages
· Support team for various tasks and goals 
· Customize and evaluate data for cold calls
· Filing customer cases
· Customize and evaluate data for cold calls
· Assist in profiling

 
UNIT MANAGER: ALICO (American Life Insurance Company): 
June 2007-Decemeber 2008 
 
· Achieving unit business goals through quality recruitment and training of Insurance Advisors. 
· Develop business segments as per company strategy with compliance. 
· To recruit team of Insurance Advisors as per the corporate strategy e.g. satisfaction and customer grievances. 
· To ensure and maintain levels of productivity as prescribed. 
· To focus on and develop various business segments as per the sales strategy. 
· To train IAs with the help of training team. 
· To uphold the brand image and ensure compliance with all internal as well as external regulations.  Measuring of success through achievement of sales targets and other parameters, retention. 
 
 
    CAMP CO-ORDINATOR FOR BLOOD DONATIONS: Jamila Sultana Thalassemia foundation:
 May 2006 – March 2007 
 
· Coordinated with large and reputable organizations for the membership.  
· Responsible for developing and maintaining the relationship between the Charity and the Donors. 
· Assisting with fundraising efforts and assisting the fundraising team with events and projects as needed. 
· Increasing the community's awareness of the blood donation. 
· This position reports directly to the Director. 
 
RESEARCH ASSIGNMENTS 
Research Thesis 2024

“EMPACT OF TRAVEL CONTENT CHARACTERISTICS ON BEHAVIORAL INTENSIONS THROUGH INTERPLAY OF EMOTIONAL REACTIONS AND TRUST” 
Research for SAICON 2010

“EMPIRICAL ANALYSIS OF QUALITY OF SERVICE (SERVQUAL MODEL) IN RESTAURANTS TO EVALUATE THEIR BRAND LOYALTY IN PAKISTAN” 
 Omore and Tarang: (Marketing Strategies, Print Ads, TV Ads) 
 Fendi: (Launch in Pakistan) 
 Telenor: (Organizational structure, Decision approach, Communication Channel) 



 
	LANGAUGE SKILLS
	

	 
Integrity &Ethics 
Leadership 
Teamwork   
Training   
Recognition   
Communication   
Continuous Improvement 


	

	PERSONAL INFORMATION 
	

	 
Husband Name:   Muhammad Musa Ali  
Date of Birth:       16-04-1984 
Marital Status:      Married 
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